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Inflation impact
continues?

« Branded products lost ground in

2023, coming from 50% in 2022 :
and 52% in 2021. White products

At the contrary, white products,
or brand of the shop, are still

winning ground: 71% says they 7 1 O/
prefer buying white products, (0)
compared to 67% in 2022 and
64% in 2021.

(+4%)




| prefer buying fair trade | prefer buying bio products* | purchase local products* | take into account ecological

products* aspect of the products*
70% 45% 80% .
64% 0 0% /0% 65%
60% 40% 70% 67% 9
60% 5 60%
62% 60%
35% 3%% 60%
%
50% 30% 50%
50%
40% 25% 9
40% 40%
8 20%
%
v 30% 30%
15%
20% 0 9
10% 20% 20%
10% 5% 10% 10%
% % %
0 0 0 0%
=2022 m2023 =2022 m2023 =2022 ®2023 =2022 m2023

* % perfectly agree + rather agree




9 months ahead of elections...
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Perfectly agree

Confidence in political system
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Rather agree
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Rather not agree
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Absolutely not agree
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What energy home?

Natural gas Heat pump
66% (+3%) 5% (+1%)
Electricity Wood
39% (+1%) 13% (-2%)
Fuel-oil Pellets
19% (-3%) 8% (+1%)

Solar energy
13% (+2%)
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Do you plan to change gas/electricity supplier?
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62%

of Belgians go on holiday

abroad again, exactly as
in... 2019.

2019

2021

2022

2023
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Use of smartphone for payments Use of cash for payments
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Smartphone vs cash

Usage of smartphones for payments is increasing across

all categories, to the detriment of cash. But cards remain
king (used by 95% of Belgians for personal payments)




And banking via apps is also increasing cim\
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Which products are the most bought online ?

TOP 10 on general shopping platform (Amazon, Zalando,...)
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Which products are the most bought online ? cin\

TOP 10 on store’s site/app
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